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1. Aim of the Green Innovation Forum 

 

The Green Innovation and Investment Forum represents the 2nd capacity building pilot foreeseen in the 

EcoInn project. Aim of the capacity building pilot is to improve the conditions for a successful transfer of 

ecoinnovative ideas into the market and to promote and spread the use of ecotechnologies in the daily live. 

While the first capacity building pilot – namely the Green Summer School - is focusing on building the skills 

of young ecoinnovators and equipping them with the right business and ecoinnovation knowledge in order 

to develop ecoinnovative products, the Green Innovation Forum on the other hand is more focused on later 

stage of ecoinnovators and in giving them opportunity to present their idea to a right audience of investors, 

business angels and technologies transfer offices in order to facilitate their access to the market.  

The Green Innovation Forum particularly aims to tackle the weak linkages between research and market and 

the difficulty in accessing finance for ecoinnovative products and services. The Forum wants to offer a 

platform for the presentation and visibility of ecoinnovative business ideas and for the exchange and 

networking among actors of the field.  

In some extent, the the Green Innovation Forum can be considered the translation in the physical space of 

the efforts put into the EcoInn virtual lab (WP4) to match the demand and supply of ecoinnovation. The event 

offers in fact a platform where ecoinnovators can meet with policy makers, public institutions, investors and 

companies of the field. The aim of the Green Innovation Forum is therefore dual: on one side, the event aims 

to raise awareness of the ecoinnovation challenges and situation in the Danube region; on the other side, it 

is a concrete platform to encourage the technology transfer from the research to the market and to match 

venture capital with innovators in the ecoinnovation sector. The forum is in itself a mix between a sectorial 

conference and a matchmaking event oriented to the acquisition of capital.  

In the specific case of the Green Innovation and Investment Forum in Stuttgart (Germany) the event has been 

design to fullfill these aims: 

 Promoting new technologies in the field of green innovations 

 Matchmaking between investors and start-ups 

 Training and coaching of young companies 

 Networking 

Overall aim of the EcoInn project is to establish the Green Innovation Forum as a recurring event in the 

ecoinnovation field in the Danube area and to make it an event of reference for the relevant stakeholders of 

the sector.  

 



 
2. Overview of the Green Innovation and Investment Forum in Stuttgart and results  

 

The Green Innovation and Investment Forum took place on the 20th and 21st February 2018 in the venue of 

the Steinbeis - House for Management and Technology (SHMT) in Stuttgart. Over 100 international 

participants attended the two days event organized by bwcon. Main target group of the event were early 

and advance stage startups working in the green and ecoinnovation field. These were invited to present their 

innovative ideas and network with stakeholders as business angels, corporate investors and experts of the 

field. The event was structured in two main parts: 

 A training day for startups: within individual coaching on topic ranging from business model, IPR, access 

to finance and presentation skills. Here startups had also the opportunity to “green check” their 

innovation idea, to see if every component (from business model to supply chain) respects green criteria 

and which impact this have on the environment  

 A pitching day: where the 20 selected startups could present their project to an experts jury and an 

audience of investors and experts  

Startups for the event were selected through an international open call that was launched already in 

September 2017 and close in November 2017 and that extensively promoted by all EcoInn partners. (The 

open call and the criteria for selections are presented in the following paragraph). A total of 20 startups team 

were selected by an expert jury for the event, 10 early stage and 10 advance stage.  

An expert jury selected the most convincing business models in three categories – the Green Tech Award 

Advanced Stage, Early Stage and the Scientific Prize, provided by the Institute for Industrial Ecology from the 

University of Pforzheim. 

The companies awarded presented promising solution in the Green Tech field. The startup NanoScreen 

received the Scientific Support Award for their innovative window films that will block out heat while being 

fully transparent and therefore reducing energy spending on acclimatization. The German team of 

SeedForward was declared winner of the Early Stage competition. The agricultural Startup focuses on organic 

seed coating that increases plant resistance and efficiency. The main prize for the best Advanced Stage 

innovation was awarded to Twipes, a young company with focus on producing self-dissolving wet wipes, and 

therefore contributing to global waste reduction. 

 

2.1 Open call and selection process 
 

In order to select startups for the Green Innovation and Investment Forum, bwcon launched an 

international open call already in September 2017 that was published on the EcoInn Website and 

managed through the bwcon platform https://venture-dev.com. The call was open till the end of 

https://venture-dev.com/


 
November 2017 and was promoted by all EcoInn partners in their respective countries. Among 

other, startups were requested to provide following information (the complete application form 

can be found in Annex II): 

 stage of development 

 business sector 

Related to the product / business idea: 

 Problem addressed 

 Brief description of the business idea 

 Advantages and benefits 

 Unique selling point 

 Competitors 

 Technology and unique features 

 Envisioned product and added value for (potential) customer 

 Target customer and (potential) market volume 

 environmental benefits of the product idea 

 phase of the product life cycle in which the green benefit are generated 

 

80 startups teams from 26 countries submitted a green business idea for call. In December 2017 a jury of 

experts appointed by bwcon, analyzed the candidatures and selected the 20 most promising startups based 

on the following criteria: 

 Innovation degree of the project / business idea 

 Business model / Scalability 

 Relevance of green tech use case 

10 startups were selected among the early stage category and 10 among the advance stage.  

  



 
 

OVERVIEW OF SELECTED STARTUPS FOR THE TWO CATEGORIES EARLY STAGE AND ADVANCE STAGE 

EARLY STAGE 

 

 

 

 

 

N° Business idea Company Description 

E01 NanoScreen NanoScreen NanoScreen - a unique, transparent polymer-based 
screen that would selectively block IR radiation while 

remaining transparent to visible light. 

E02 GREENbimdrive GREENbimlabs software platform, which is integrated in the design 
process to support architects and building owners in 
designing, building and monitoring safer, sustainable 

and cost efficient buildings. 

E03 OrgiseedFix SeedForward  Organic ingredients, which acts as an organic plant 
protection agent to an increase of yields and to a 

decrease of fertilizers and pesticides in the long term. 

E04 Farmee.io farmee farmee enables young people living in cities to 
produce their own food, effectively turning them into 

small-scale urban farmers. In order to do so, a 
comprehensive database of plant recipes suitable for 
anything up to hydroponic cultivation - the first of its 

kind is developed 

E05 Binder less 
board made 

from coconut 
husk  

Ecovon Ecovon will bring the first non-additive, bio-based, 
renewable wood product to market, which is naturally 

flame retardant and anti-fungal without added 
binders (glues). Binder less board made from coconut 

husk & sugarcane bagasse 

E06 Bioo Lite Bioo Energy from plants, particularly obtained from plant's 
photosynthesis process to supply households. 

E07 VETAR new 
generation of 
wind turbines 

Poduhvat DOO VETAR wind turbine small but powerful urban friendly 
new generation wind turbine. 

E08 VacuVenti VacuVenti Fungicide and pesticide free protection for goods in a 
special container and oxygen deficient atmosphere. 

E09 Synchronverter Synvertec Ltd. The Synchronverter transforms renewable energy 
inverters into cutting-edge grid stabilizing devices. 
Inverter manufacturers that are looking for more 
selling points in the renewable energy's growing 

market. 

E10 The Network of 
Moving Sensors 

IntelFlows A MOBILE solution for collecting data and monitoring 
air 

pollution. 

http://farmee.io/


 
ADVANCE STAGE 

 

2.2 Program and topics 

The program of the Green Innovation Forum was divided in two main parts. The first day was dedicated to 

an intensive training for startups in order to enable them to refine their business model, discuss aspects 

related to IPR and train their pitch for the second day. The pitching day was instead focus on the 

presentation of the startups selected through the open call. Two keynote were also invited to give insights 

into the world of green technology and impact investing: Activist Benjamin Adriond, founder of Viva con 

Agua de Sankt Pauli e. V., an organisation that  has improved access to safe drinking water for over 2 

million people since its inception; and Impact Investor Shuen Chan, co-founder and managing director of 

N° Business 
idea 

Company Description 

A01 ENIT Agent ENIT Systems The ENIT Agent is a smart data fusion and energy 
control system specifically tailored for SMEs to reduce 

energy consumption and enable Industry 4.0 
applications. 

A02 SolCube - 
solar power 
quick and 

easy 

base energy 
handelsgmbh 

SolCube is a ready to use, plug and play solar system 
that powers the most needed appliances anytime 

anywhere. 

A03  The 
storage and  
reduction 
of climate 
damaging 

gases 

carbonauten UG The carbonauten is a system of energetic cascade use of 
biomass from forestry, agriculture, landscaping or 

production waste. The profound and universal solution 
for storage and avoidance the greenhouse gas CO2 and 

methane.  

A04 Carla Cargo Carla Cargo 
Engineering 

Carla Cargo solution is a 3 wheel based bike trailer with 
mechanical overrun 

brake and the possibility to integrate an electrical motor 
assistant. 

A05 Wind 
Energy 2.0 

TwingTec TwingTec’ s idea is to overcome the limitations of 
conventional wind turbines by leveraging recent 
advantages in civil drone technology and energy 

storage. 

A06 Twipes Twipes Twipes are eco-friendly toilet wipes. 

A07 CTSuite CityTaps CTSuite combines the world’s only operational smart & 
prepaid water meter (CTMeter) & integrated software 
management system (CTCloud) that processes pay-as-

you-go payments through mobile money. 

A08 SUMFOAM SUMTEQ GmbH SUMFOAM is the first foamed nanoporous high-
performance insulation material. 

A09 FibreCarb Act&Sorb MDF waste treatment to treat the full amount of 
fiberboard-waste while eliminating the need for fresh 

wood for the production of wood based activated. 

A10 Insect 
based 

animal feed 

Cycle Farms Cycle Farms is the future of animal feed in Africa. 



 
the consulting firm Sustineri, an organisation supports institutions in the development and implementation 

of sustainability strategies.  

 

Figure 1 Programm of the Green Innovation and Investment Forum 

 



 

 



 
 

3. Marketing and Promotion activities 

Dedicated promotion activities as well as a dedicated branding were create to promote Green 

Innovation and Investment Forum in Stuttgart and the open call for startups.   

 
 
 
 

 

All partners supported bwcon in the promotion of the event. In particular, following measures were 

undertaken:  

 

 News published in the EcoInn newsletter and EcoInn website  

 Dedicated direct mailing to possible interested stakeholders   

 News in all partners’ newsletters and websites 

 Promotion through partners’ social media channels  

 Direct promotion during local events 

 Activation of local and international multipliers as universities, startups community and 

accelerators 

 
During the event, journalist were invited to attend the pitching competition and had the possibility to run 

personal interview with the keynote speakers.  

Furthermore, bwcon performed a live tweeting of the Green Summer School publishing every days some 

highlights on twitters and Facebook.  

  

Figure 3 Live Tweeting of the Green Innovation and Investment Forum in Stuttgart 

 

Video and pictures of the Green Innovation and Investment Forum were also made available online right 

after the event. Following the invitation to journalist, a news on the Forum was published on the German 

Figure 2 Banner for the Green Innovation and Investment Forum 



 
online magazine ideenwerk.bw. bwcon also sent out a press release on the event and published accordingly 

a news on the EcoInn Website.  

 

 

Figure 4 News on the EcoInn Website 

    

4. Transnational value 

The contribution of partners was required in many phases of the concept development, 

preparation and delivery of the Green Innovation and Investment Forum in Stuttgart. The concept 

was developed in cooperation with all partners and particularly bilateral discussion took place 

between all partners responsible for Capacity Building pilot in WP6. A dedicated preparation 

meeting with some partners was held on the 15th February in Stuttgart. Furthermore, some 

representatives of the consortium were invited to share their expertise: 

 Peter Kaldos of Digitalis Jolet (Hungary) delivered one-to-one coaching on Intellectual 

property right  

 Nina Bratkova and Dominika Siposova of SCTSI and Vit Cermak of BIC Brno attended as 

participants 

 

5. Evaluation of participants’ feedback  
In order to evaluate the results of the Green Innovation and Investment Forum in Stuttgart, a 

satisfaction survey was distributed to participants at the end of the event. The survey was meant to 

evaluate both the content and the organization of the Forum.    

Overall, the majority of the respondents were quite satisfied with the event and overall 

organization. The session most appreciated were the one-to-one coaching on Business model & 

financing and on IPR offered during the training day and the pitching battles among startups teams. 



 
In this format, startups had the possibility to train their pitch and received advice on how to improve 

it from experts.  

Evaluation of the coaching day 

 

 

 
 

The majority of the respondents highly appreciated also the 2nd day of the Green Innovation Forum, 

namely the pitching day. Especially the networking opportunities with fellow entrepreneurs and the 

possibility to meet and talk with investors and corporate were appreciated by the participating 

startups. The two keynote speakers were also considered inspirational and highly rated. All 

respondents enjoyed the pitching and the opportunity to receive valuable feedback from mentors 

and jury. Also the diversity and richness of the idea presented was much appreciated, showing that 

the selection process based on criteria of excellence and innovativeness has served to put together 

a good batch of startups.  

The Green Innovation and Investment Forum corresponded absolutely with the expectations of five 

contestants and corresponded strongly with seven contestants. One investor/enterprise absolutely 

(4) found viable business/investment opportunities and two found most likely (3) viable 

business/investment opportunities. 

Evaluation of the pitching day 
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3. I liked the location, catering and
atmosphere:

2. How much have your skills improved?

1. General impression of the event:
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Which session you liked the most?

(multiple answers possible)

Bilateral Meeting

Business Model &financing

Protect your Innovation

Green Check your idea

Pitching Battle

Speeches



 

 
 

Respondents in the survey have also highlighted some aspects they would like to improve in the event. 

A few startups wishes more detailed information on the investors present at the event and of the kind 

of companies they are looking for to invest in. A list of investors to be distributed at the beginning of 

the event, could for example serves this scope.  

All in all, the feedback on the Green Innovation and Investment Forum in Stuttgart were very positive 

and confirm that the format for the event meets the need of many startups active in the green tech 

and ecoinnovation field.  

 

6. Lesson learned 

After the Green Innovation and Investment Forum in Stuttgart is possible to collect some lesson 

learned and recommendations that could support the replication of similar events in the future. 

 

1. A matchmaking event for ecoinnovative business idea and capital is a great platform to 

gather interest on the topic and sensitize even a broader audience on the aspects and 

opportunities connected to the use of green technologies.  

 

2. The founders were on considerable different levels regarding their business experience, 

skillsets and stage of their business. That also was the case inside the two different groups 

of early and advanced stage. This diversity must stay in mind while interpreting the 

evaluation information. Many startups have asked to meet even more investors during the 

event. To transform the Green Innovation Forum in a successful matchmaking event for 

idea and capital, more investors (especially high risk experts) should be invited.  

 

3. Furthermore, some participants had problems with networking and asked for some kind of 

arrangement to easier find investors and network. A possibility would be some kind of 

world café plenary or “speed dating” format for founders and investors.  
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2. I liked the location, catering and
atmosphere:

1. I have had interesting conversations/I
met interesting people:

4 (highest) 3 2 1 (lowest)



 
4. The pulling effect of keynote/motivational speaker and trainer/coaches was very clear. 

Most of the contestants are quite young and more or less inexperienced with business 

opportunities. Therefore, they appreciate support and mentoring measures. It is very 

important to find people with the greatest possible fit concerning topics of speech, business 

expertise, support with training and coaching, etc.   

 

5. Some contestants mentioned that they would like to have even more support for their 

presentation/pitching. The evaluation showed, that the most contestants were pleased 

with the offered training, but some of them needed even more possibilities to train. The 

information on the concrete needs of the startups participating in the event should be 

possibly gathered in advance already within the application form in order to arrange the 

program of the event accordingly.  

 

6. Many participants considers very useful to have some good practice input by more matured 

startups team who already faced some of the challenges. Especially how to efficiently 

approach costumers and investors.  

 

7. There are further topics that could be integrated within the training day. According to the 

feedback gathered by the participants some could be for instance: 

 

 Mentoring on technical implementation  

 Human resources 101: How to find experts and how to build an efficient team 

(workshop) 

 Approaching customers and investors (eg. first impression) 

 partnerships/ opportunities with NGO 

 

 

 

  

  



 
 

Annex I: Application Form 
 

 



 

 



 

 

 



 

 
 



 

 



 

 

Annex II: Criteria for selection of startups 
 

 

  



 
 

Annex III: Satisfaction Survey 

 

1. General impressions (0 = dislike/totally disagree; 4= like very much/fully agree) 

 0 1 2 3 4 

General Impression of the 

event □ □ □ □ □ 

The event has triggered 

ideas for my daily work. □ □ □ □ □ 

I have had interesting 

conversations/I met 

interesting people 
□ □ □ □ □ 

I liked the location, catering 

and atmosphere □ □ □ □ □ 

 

I have missed  _________________________________________________________________ 

I liked the most _________________________________________________________________ 

What kind of topics/sessions shall we consider in the future?  

__________________________________________________________________________________ 

Where did you hear about the forum? ___________________________________________________ 

2. For start-ups 
 

My goal at the forum was to __________________________________________________________ 

  

 0 = totally disagree 1 2 3 4 = fully agree 

The event corresponded with 

my expectations 
□ □ □ □ □ 

 

3. For enterprises & investors 
 

 0 = totally disagree 1 2 3 4 = fully agree 

I have found viable business/ 

investment opportunities 
□ □ □ □ □ 

 

I am interested in a follow-up with company/ies 

 

__________________________________________________________________________________ 

  



 
 

1. General impressions (0 = dislike/totally disagree/poorly; 4= like very much/fully agree/a lot) 

 0 1 2 3 4 

General Impression of the 

event □ □ □ □ □ 

How much have your skills 

improved because of the 

Green Training Day? 
□ □ □ □ □ 

I liked the location, catering 

and atmosphere □ □ □ □ □ 

 

 Bilateral 

Meeting 

Business 

Model & 

financing 

Protect 

your 

innovation 

Green 

Check your 

idea 

Pitching 

Batlle 
Speeches 

Which 

sessions I 

liked most 
□ □ □ 

 

□ □ □ 

 

 

 

I have missed _________________________________________________________________ 

  

That has been good _________________________________________________________________ 

  

What kind of topics/sessions shall we consider in the future?  

 

__________________________________________________________________________________ 

 

What key message have you learned?  

 

__________________________________________________________________________________ 

 

 

 

 



 
Annex IV: Selection of pictures 

      

     

   

  



 

  

  

All pictures of the Green Innovation and Investment Forum in Stuttgart can be seen here. 

  

https://www.flickr.com/photos/8269151@N08/albums/72157666019948158



